The Influence of Popular Music – 77 Yorkville Ave.


P

opular music and sound have a great affect on structuring the places we travel through on a daily basis. Sound and music constantly surround us and have a part in shaping the way we think and feel. Through the “site analysis” assignment I had the privilege of pursuing an experiment to provide an investigation of how music and sound contribute to my personal experience at a particular place in Toronto of my choice. Considering the amazing and diverse city that we are privileged to live in, the selection of locations was a tough decision. However, since a portion of the assignment is based on a historical component of the locality, I chose a significantly cultural and artistic area in the GTA. Yorkville Avenue, Toronto’s well known exclusive shopping district is located between Bloor Street and Davenport road in Downtown Toronto. Being the third most expensive retail space in Canada since 2008, Yorkville’s five star dining and enriching district has become one of the most sought out attractions in Toronto.
 Although the immense fashion district of Yorkville inhabits countless historical and significant spots, the focus of my site analysis will be “Pink Tartan” located at 77 Yorkville Ave. Situated in the heart of the Yorkville community; this historical landmark embeds cultural significance and is a prominent attraction of the community. This attraction and business surrounds the daily lives of people who live in this community and shapes the area in many ways. The following analysis will explore the history of the current “Pink Tartan” as well as identify significant surroundings. Referring to Cohen’s ethnographic method of observation, I will also engage in an analysis of music and sounds at the particular site through multiple visits, interactions with people, and the interpretation of space. In doing so, I will explore how music and sounds affect one’s experience at this particular location.
According to Yorkville.com, the district of Yorkville was founded in 1830 by Joseph Bloor, whom Bloor Street is named after. The two industries which the historical city of Yorkville was situated with were “The Yorkville Brick Yards” and beer making breweries. The community is filled with Victorian styled homes and pictorial gardens which were established in the 20th century. Yorkville became a part of the city of Toronto and was not an independent village in 1883 (Yorkville.com). As the 1960’s immerged, the community of Yorkville was quite tattered, yet, was home to Toronto’s musical and cultural population. Yorkville was also known as the place of the hippie movement in Toronto which attracted many artistic people in gain of inspiration and talent.
 Throughout this time, musical and artistic establishments were created within the community, which created a great historical factor to the setting. As the 1970’s immerged, major business began to make Yorkville their home along with designer boutiques, art galleries, first class salons and chic dining spaces. With the demand and popularity of the area enhancing, condominium trends also began to increase as Yorkville became one of the hottest spots in Toronto to live (Yorkville.com). Since the 1960’s the influence and popularity of music was a great component of the community. As Yorkville developed into a bohemian themed community, the influence of music had become the main focus of the area.
M

y point of focus for the assignment is 77 Yorkville Avenue. This antique styled building embeds significant history and significance as its appearance expresses art & beauty. I chose this particular location due to its antique style appearance as well as it’s location in central Yorkville. I was also extremely interested in the historical background of the location as well. Fitting in perfectly to Yorkville’s high scale, chic area, 77 Yorkville Avenue is one of the biggest attractions of the boulevard itself. According to Yorkville’s main website, this location now known as “Pink Tartan” is one of the most historical locations. Situated on the south east corner of Yorkville and Bellair, this modern antique furniture boutique allegedly used to be the home of a Scottish immigrant in 1837. His alleged desire was to design a home to withstand the “rigours of Highland living” (www.yorkville.com). The next owner to 77 Yorkville Avenue was familiar with the community as it belonged to the local Sherriff by the name of John Daniels. According to (www.yorkville.com), he was also the owner of a saloon located at avenue road and Bloor street. Within the building was also a “cell” for overnight prisoners in detention. The physical appearance of the building definitely embeds the history of it once being the sheriff’s house with dark brick exterior and large shutters on each window. The appearance of the location expresses a sense of traditional yet historic substance of the city that is somewhat hard to find in this day and age.

T

he chic and first class boutique “Pink Tartan” which took over the address of 77 Yorkville Avenue is one of the most expensive yet sought after boutiques in the area. With various runway collections, this chic designer boutique is home to some of the most exclusive Torontonians and a popular shopping stop for those who live in the area. Fitting in with the expensive and high scale class division located in the Yorkville and Bloor area of Toronto, Pink Tartan is its own sheik attraction of the city, attracting only the finest and high social class shoppers. 
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The exterior of 77 Yorkville Avenue (Pink Tartan) is home to several popular boutiques, restaurants and chic coffee shops that establish the high class vibe of the area. Also surrounded by high scale shops on the nearby Bloor Street, the area is extremely cultural and detailed at its finest expenses. The particular location of 77 Yorkville Avenue is surrounded by other high scale retail shops as well as popular restaurants. My personal experience of the exterior of the boutique within my various three visits had somewhat of the same familiarity due to the regular type of clientele and consistent surroundings of the area. Outside of the address was a public bench where I would place myself each visit and evaluate the exterior surroundings of the location. In doing so, I watched the hustle and bustle of people shopping, conversing with one another, going to and back from work, and just simply go for a walk. When observing the clientele that walked into the boutique, I particularly noticed that the women were very sharply dressed which gave me the impression that they were interested in fashion. The majority of clientele were white, middle aged women who, from my first impression, look like they were regular shoppers in the store.

 Within my placement on the bench I was also able to hear the music that was situated around the area. The music was coming from speakers which I was not able to locate, and filled the vicinity of the area with the mild sound. Within my three visits, the exterior music always consisted of a classical or jazz composure of sounds. This certain aspect of the exterior area added large emphasis on the cultural aspect of the area because it went along with the theme of Yorkville itself. With the area being extremely high maintenance, popular and classified as “rich”, the choice of music definitely went along with the theme and transcended people walking along the sidewalk into the world of fashion, art and high social culture. The music also had a sense of power because it consistently shifted my personal mood and energy by putting me in a different state of mind. It gave the feeling of class, and social power that the area of Yorkville is historically known and sought out for. A similar assortment of music which was played on the street of Yorkville can be found at the following address:
http://www.youtube.com/watch?v=tdBNI5Jej-M

The physical architecture of the exterior of the site was fulfilled by the buildings historic attributes. The physical landscape had not been modernized which contributed to the building’s antique imagery and only had a couple of pot lights placed on the building.  Other sounds which were consistently heard were the hustle and bustle of people and the cars passing through the narrow streets. Other than the exterior city-like noises, the area was somewhat quiet and calming as it’s demeanor of high class is situated at its consumers being relaxed and quaint when visiting this part of the city. Through my experience of research on the public bench, I realized that the noise around me had become so adjusted and regulated in my mind. The constant sound of motor vehicles, blowing horns, and hustle and bustle had become so regulated into my mind that I did not even notice it without paying hard attention to it. Brandon Labelle’s “Pump up the bass-rhythm, cars and auditory scaffolding” identifies how the general city environment’s daily sounds have become a latch for society due to its constant reminder and routine. 
The rhythmic content of the city’s noise has become a regular sound to travelling people. The article also suggests how particular noises can lead to cultural and musical divisions. 

My interpretation of space of the exterior of Pink Tartan existed through all the components that contributed to the cultural embedment of the space itself. Historically being a local sheriff’s house, it did not have the same feel or sense as it does today due to its different contributions that are given to it. For instance, the space is in the heart of Yorkville, Toronto’s fashion & dining district which gives the boutique a sense of class and culture. Aside from its setting, the fashion displayed in the store itself also contributes to the high scale setting of the space. The media around it such as the pot lights and speakers exempting the classical music give the space the class and “powerful” emotion which feeds off the people around it. In relation to Cohen’s “Ethnography”, in “Ethnography & Popular Music Studies”, I attempted to configure the comparison approach into my research as there would be different conceptualizations according to different cultures. My perception of other people’s experiences as they pass through the exterior of 77 Yorkville Ave., would be similar to mine as the ritzy and sophisticated area would make them feel a sense of “power” or “importance”, even just by the music being played.  However, when doing my research of ethnography on the site I also noticed different reactions of different people. Toronto is one of the most cultural cities, with that being said, many different cultures walk through the streets on a daily basis. From my observation, not all of them were interested in the same high class fashionable area like others, for some Yorkville Ave. was simply a route home from work. 


As I conducted my research from the exterior of Yorkville Ave., I was lucky enough to meet a young woman who had parked her bicycle outside of the shop. I kindly asked if I can conduct a short interview with her and she cooperatively replied with “yes”. After explaining the purpose and informal style of the interview, the young woman did not hesitate to be as open as she wanted to be with me.  The interview consisted of the following questions:

Interview 1

Why do you choose to park your bicycle at this particular spot?

Response:  I choose to park my bike here because I do not own a vehicle so my bike is my ride to work and back. I park it here because I travel through the subway station up the street and this is a nearby and safe place to park it.

Why do you consider this location safe?

Response: I think it is safe because I never hear any negative stories coming from this side of town and since it is Yorkville that we are in, the area is known to be a positive and high class area so my assumption would be that not too much crime occurs here.

Although you travel through here for work, do you ever spend your spare time in Yorkville?

Response: Not really, I come for a nice walk here and then and if I’m lucky I will go to “Ciao” (Italian Restaurant in Yorkville) for dinner once in a blue moon. Other than that there is really no reason for me to spend my time here…I don’t shop at any of the local stores and the grocery store around here is way too expensive.

Have you ever been inside Pink Tartan?

Response: I’ve walked by it millions of times but from the looks of it I will probably never go in there. I don’t even want to know the prices of those dresses! They are not my style anyways.

Since my school class is focused around popular music and sounds in society, have you ever paid attention to the music and sounds in the area, if so, how do they affect you?

Response: I’m used to the noise of the city because I do use my bike as transportation however, once you hit the Bay and Bloor area you can definitely tell which part of Toronto you are in. there is always classic or jazz music playing from speakers…I guess it’s the shops and restaurants that play it. The music doesn’t really affect me, I kind of like the change of atmosphere because it takes away from the loud sounds of vehicles and horns.


My observations within the interior of the boutique “Pink Tartan” were very interesting and were quite what I expected. I entered the store and began to look at the price tags of the high fashion designer wear, which consisted of an extremely high price range. The boutique definitely had its own clientele to attain to, and they are most likely to be in the high social class setting if they shop there regularly. I can see right away how the shop only attracts a majority of people due to its extremely unaffordable prices, and sense of high social class that one attracts by shopping there. The interior is extravagantly furnished with not a single thing out of place and not one speck on the floor.  There are two levels of the building; one filled with clothing and the bottom floor with change rooms.

 Right away, I noticed speakers placed in the high corners of the building also exposing a variety of classical music. The music is heard throughout the store at a mild rate and also heard from the bottom floor. As seen in the picture, there are windows on the bottom and top half of the building which made it easy to hear the noise from outside. The music in the store which was similar to that of the exterior, it extended a sense of class and power especially with the surroundings of embellished furniture and expensive clothing. Other than the music in the store, the boutique was quite calm and quiet. There was a waiting area where people can sit and look at the latest fashion magazines as well as the change room which withheld some conversation and laughter from some customers. Other sounds that catch my attention are the conversations between employees, clinkering of high heels (which also played a large role in distinguishing the feel of the setting), the movement of clothing racks as well as the telephones ringing.  The interpretation of space within the interior of “Pink Tartan” is definitely distinguished by its high business-like attributes such as the professional sounds of women’s high heels and the pouring of coffee or tea. There were various sets of lights mounted throughout the store, some focusing on pictures on the wall; others focusing on manikins with the latest merchandise. The classical music again gave a feeling of power and class while in the setting and contributed to my experience. The music in the store definitely complemented the business’s imagery as it greatly contributed to the classy feel of the boutique.

The interpretation of space was given so much by the attributes of the store that I myself, did not feel as though I belonged there. I personally am not used to the ritzy and high class components in which the store offered, thus I did feel a bit uneasy as I conducted my research within the store. As I was shopping, they offer me coffee or tea and ask if I need assistance. I kindly ask the employee of the boutique to give a short interview and she replied with a kind “yes”. The interview consisted of the following questions:
Interview 2

How long have you worked at this boutique and what attracted you to this particular store?

Response: I have worked here for 4 years and I was primarily attracted to the store due to its high fashion merchandise because I love fashion and trends.

What type of clientele does the store attract on a daily basis?

Response: Since we are located in the heart of Yorkville, we attract a variety of women which consider themselves to be somewhat of a high social class due to financial capabilities and what not. Realistically, the prices in the store are quite high based on the runway collections and so forth so people know what they are getting into when the walk into the store. Especially due to our location in the heart of Yorkville, when people come in here they are definitely ready to spend a buck or two.

Is it mandatory that you dress a certain way?

Response: Yes, we need to maintain the image of the store which is a high profile and ritzy class image so we must dress in a classy matter with high heel shoes.

Who chooses the music to be played?

Response: The general manager of the store gives us a set of playlists to play for the whole store including downstairs in the change rooms. It ranges from jazz music to classical music…formfitting for the area and clientele that are around here.

Are you responsible for the music being played outside?

Response: Yes, we are

I noticed there is not any media outlets such as televisions or radios, is that c component of the stores image?

Response: Yes, the store must be as neat and tidy as possible with utter most focus on the clothing. Television and radio would create noise in the store which would take away from the relaxing experience we want customers to have when they come in. it all goes along with the image which we display. We also have amenities like coffee and tea, as well as a seating area to also make customer’s experiences as comfortable as possible.


Paul Gilroy’s “It Aint where you’re from, it’s where you’re at” identifies the cultural differences which particular sounds and music can offer to different sets of people. This particular article came to mind when conducting my research within the interior of the store due to its large focus on cultural discrimination. Being in the store, I personally felt somewhat discriminated against due to my financial incapability to shop at the boutique. The store only attracts particular people of class, social domination and cultural similarities with its extensive social classification, location, variation of merchandising, as well as the music and sounds within the store itself.

The setting of “Pink Tartan” on 77 Yorkville Ave. embeds large historical significance which contributes to the antique-like feel of the area today. Situated in the heart of Toronto’s capital for shopping and dining, this area is definitely a part of Toronto’s culture and image. The music and sound have a large effect on the overall sophisticated image of Yorkville itself and contribute to the sense of class outside and inside the boutique “Pink Tartan”. As a result, my experiments at this particular spot concluded that music and sound continue to be large factors in the different areas of Toronto and in this case, contributed to the feeling of class, fashion and art which is what the area of Yorkville is significantly known for.
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Found on the Toronto 	Archives online website, 	this image was captured of 	the rear of 77 Yorkville 	Ave. This image is said to 	be the holding for the 	Sherriff’s multiple vehicles 	when this was his personal 	address in the early 1900’s.
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